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THE PRESIDENT’S MESSAGE

DEAR FRIENDS AND
MEMBERS OF THE STCC

oy

PRESIDENT BRUNO G. ODERMATT

As we enterinto a new year and re-
flect on the one passed, I want to
start this message with COVID, but
no — we have had enough of that.
If in 2020 we had to select five
words that weren’t part of our vo-
cabulary the year before, it would
be Lockdown, Quarantine, Social
Distancing, Work from Home, and
Superspreader. But the lone win-
ner, which was awarded “Word of
the Year” by Oxford Dictionaries, is
to no one’s surprise — Pandemic. I
guess you get the picture.

Though many of us are happy to
see the end of 2020, there were
still some positive news and trends
to observe. One of them is for pub-
lishers. With so many people stuck

athome and activities such as con-
certs, sport events, and movies off
limits, people have been reading a
lot - and in the process buying a
lot of books. Print sales are up 8%
last year (source NPD BookScan),
and this also includes E-books and
audio books. The extraordinary
events in 2020 also accelerated
the impact of the social media
revolution. The advancement of
technology enabled on-line vide-
os, complex form of broadcasting,
and Podcasts, a complex form of
radio, to create a platform for truly
independent journalism. YouTube
and Podcasts have also opened
up a market for huge intellectual
material, easily accessible to any-
one anywhere; one can have it on
demand anytime. There are down-
side to this trend, as you would ex-
pect, such as Twitter, which I think
is a pretty rough media platform.
The commentary on social media
networks can be pretty disturbing
and we have to find ways to prop-
erly regulate it so we can have a
civilized discourse. By thatI do not
mean censored, but civilized. It is
no good when you censor or block
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THE PRESIDENT’S MESSAGE

offensive Twitter messages of
media users, even of high-profile
country leaders; rather, force them
to engage in a civilized discourse.

As Britain finally leaves the Euro-
pean Union (1,650 days after the
Brexit referendum in 2016), there
is reason to be both happy and sad
about it. The sad part is that over
60% of the British 65 years old
and over voted to leave the EU,
and 60% of those under 35 voted
to stay. The elderly folks really de-
cided on the future of the young-
er ones. Having had four years to
think if this was a wise decision,
today the Brits would vote with a
48% to 39% majority to remain in
the EU (source YouGov poll). The
good news is that the EU block is
finally able to develop in the way
the major members really want it,
without roadblocks or vetoes in
the way, as has happened numer-
ous times with the Brits. The late
President Charles de Gaulle, one of
the great leaders in Europe’s his-
tory, vetoed twice the British EU
application in the 1960s. He was
more or less right in his argument
that England does not have a Euro-
pean vocation, and hence should
not be allowed in. Though the EU
and England concluded a “free
trade” deal on Christmas Day, it
remains to be seen if England will
be better off without being part of
the EU. I have my doubts and really
feel sad for the young generations
who voted against Brexit.

England will now join 4 other Non-
EU countries, which are part of

EFTA (European Free Trade Associ-
ation), namely; Switzerland, Nor-
way, Iceland and Lichtenstein. As
Switzerland and Norway are ma-
jor trading partners of Thailand,
the Thai government and the EFTA
members finally agreed to enter
into free trade negotiations. Being
a firm believer in free markets, free
economies and open trade, I truly
believe that a properly designed
and negotiated FTA will benefit all
trading partners involved. It will
result in lower cost for consumers,
higher export volumes, economies
of scale and greater choice of prod-
ucts for consumers. As the private
business sector plays an impor-
tant role, on 17 December 2020
the Thai/EFTA FTA Business circle
was officially launched at the Nor-
wegian Embassy. You will find an
enlightening article of this event
inside this edition.

2021 will be a decisive year for
our Chamber, as we are planning
a number of internal system and
structural changes in order to im-
prove the efficiency of our com-
munication efforts and internal
administration. With our full-time
Executive Director fully on board,
we will keep you regularly updat-
ed through our various commu-
nication channels. Please follow
us on Facebook and LinkedIn and
help us to strengthen the Swiss
business presence in Thailand. The
STCC leadership team, in unison
with other Swiss partner organi-
sations, is fully committed to fur-
ther improve trade, commerce and
investment between Switzerland
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and Thailand. With joint forces un- tors I wish you and your families a Contact the President:

der the umbrella of ONE SWITZER- prosperous and care free 2021. Bruno G. Odermatt-Maag, CPCU
LAND, the STCC will continue to be President STCC

a strong force in promoting Swiss With my best wishes

busines and investment in Thailand president@swissthai.com
throughout 2021. ;%»O OOUM»U/M Tel: +66 2 652 1911

Thank you for your great support Bruno G. Odermatt-Maag
and on behalf of the Board of Direc-  President

STCC CALENDAR JANUARY 2021:

Due to the resurgence of Covid-19 and in accordance with Royal Thai Government regulations,
all physical events are cancelled/postponed until further notice.

Wednesday 13th of January: Crystal Ball Luncheon - Economic Outlook 2021
at Rosewood Hotel (Rescheduled to 28th of April)

Thursday 14th January: STCC Stamm at Arnoma Grand Hotel (Postponed)

Wednesday 27th January:  Multi-Chamber Networking Night
at Landmark Hotel Bangkok (Canceled)

Tuesday 19th January: FTCC HR Webinar with Baker McKenzie:
Employment Trends under the New Normal

More details for above events please wait for the invitation-mail or get it from
www.swissthai.com, click on “events”.

One Stop Business Consulting
I RIN A Start-up, Registration, Visa & Work permit, VAT, SSF, Bank Accounts
Recruiting
INTERNATIONAL

all sectors, foreign and Thai Nationals WI N c USTU M ERS UN I_ I N E

Accounting Services
incl. VAT, w/t, mid year & year end, reportings Branding I Dlgltal MarkEtmg | PR
Project Management
Management, Produktion, Marketing, HR
Insurance Solutions

Corporate und Privat, medical, travel, property, car & bike

TRINA Management (Thailand) Co. Ltd.
#193/115; Gusto Grand Ramkamhaeng;
Your reliable Partner Ratpathana Road, Sapansoong, Sapansoong, 10240 Bangkok
in Thailand Tel: 02 136 7333 Fax: 02 136 7335

ONE STOP

robert@paperandpage.com
www.paperandpage.com

N 13.7883 / E100.7097
+ Swiss Management + info@trina-thai.com www.trina-thai.com

Quality since 1996 i .
Member of the Swiss Thai & German Chamber of Commerce
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ECONOMY SPECIAL REPORT BY DEUTSCHE BANK

It has been almost a year since the news broke of
a novel coronavirus outbreak in Wuhan. It did not
take long for the Covid-19 outbreak to become a
pandemic, resulting in a human toll of 1.7mn deaths
from 77.1mn infections - that we know of - and still
counting. While there may be light at the end of
this dark tunnel - thanks to scientists developing
Covid-19 vaccines at warp speed, 2021 marks the
nth hour (albeit a long one) for the world, in that it
will see herd immunity achieved either via vaccine
or naturally. While more advanced economies are
preparing for the mass deployment of Covid-19 vac-
cines in Q1 - namely those produced by Pfizer and
Moderna - the rest of the world is still waiting for
positive news on other (more affordable and easily
distributed) vaccines for wider deployment. These
vaccines may not be coming soon enough, however.

Not surprisingly, after almost a year of being in
fight-or-flight mode, there is an increasing sense
of Covid fatigue around the world - people are ex-
hausted from being scared and are tired of the pre-
ventive measures, especially the social distancing
measures that keep us from our loved ones. Also,
seeing some of the world’s leaders contracting the
virus may reinforce the view that even stringent
preventive measures aren't effective. It may have
prompted people to take a more fatalistic view, ac-
companied by either a lax attitude towards, or re-
jection of, preventive measures. At the same time,
authorities have been more cautious about impos-
ing the rigorous social distancing measures neces-
sary to curb virus resurgence because of the eco-
nomic costs — and the indirect human costs due to
arisein poverty amid severe economic disruptions.

Our household survey reaffirms our view (noted in
our September Asia Macro Insight) that economies
have grown more resilient to the virus. According
to our dbDIG Household Survey, people are less in-
clined to pull back from economic activity, as they
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did during the initial outbreak, even in the face of
a strong resurgence of the virus. This suggests that
the authorities face even harder choices than be-
fore — with current outbreaks in many places the
worst so far, and people less willing to voluntarily
socially distance themselves, governments may be
compelled to enforce draconian policies to contain
the spread of the virus.

Hence, the importance of getting those vaccines
deployed as fast as possible - the longer this takes,
the less tenable it will be for the authorities to con-
tinue imposing strict social distancing measures.

Below, we provide comparative charts to show how
attitudes have evolved. Even in the face of a resur-
gent outbreak, with the number of new infections
breaking records, households are less willing to pull
back from economic activities than before. Perhaps
people have become confident in their ability to
mitigate infection risks or they have grown fatalis-
tic about it. At the same timve, households appear
less worried about their economic conditions - per-
haps because people feel that the worst is behind
them and are encouraged by the news of vaccines
becoming available. Itis also worth noting that the
public’s less restrictive behavior and relative opti-
mism are taking place even in the context of their
increased concerns about the pandemic.

Specifically, amid a third wave, the share of house-
holds in South Korea worried about Covid has risen
considerably, to over 80% from the mid-60s% in
April, only outdone by those in Spain, with more
households than before now preoccupied by the vi-
rusrightacross Asiaand Europe. Evenintheabsence
of a notable rise in new infections, households in
China are also more worried than before (up 6ppts
to 43%), with an increasing share of households
preoccupied by the virus. Despite their relatively
elevated concerns, the share of households that are
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| Which, if any, of the following are you currently avoiding due to the coronavirus?
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Source : dbDIG Primary Research, Deutsche Bank Research
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avoiding various activities - including shopping
centers, general stores, medical centers, communi-
ty centers, social venues, movie theaters, etc. - has
declined since April. The share of households that
are avoiding travel has also dropped notably, albeit
limited to domestic travel for those in Asia.

Also, most households in Asia and Europe alike are
less prepared to give up selected activities — such
as sports games, concerts, dining out, theater, holi-
days, social gatherings with friends and/or family -
over the next three months in order to help address
growing coronavirus concerns, for all economies. In

Which, if any, of the below would you personally be prepared to give up over the next three months to help

address growing coronavirus concerns?
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ECONOMY SPECIAL REPORT BY DEUTSCHE BANK

the absence of “equality of sacrifice” in their eco-
nomic well-being, it may be a hard ask for personal
sacrifices by the wider public for the greater good,
although the surge in new infections would appear
to demand an aggressive response. Of the sacrifices
we mentioned, households were most reluctant in
terms of financial sacrifice.

households that worked more was modestly higher
when compared to April,

across all economies we surveyed. And the major-
ity, and a modestly higher share, of households said
that next month they were likely to work about the
same number of hours as this month. At the same

Thinking one month ahead... do you expect to
work more, the same or fewer hours compared
to this month?
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Source : dbDIG Primary Research, Deutsche Bank Research |

Now thinking three months ahead... do you think

you will be more or less at risk of being made unemployed
due to either the performance of the business or the
economic climate?
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As far as their outlook on economic conditions was
concerned, households were less negative than
they were at the initial outbreak, with improved
conditions seen. When asked about their working
hours compared to the previous month, the share of

time, households felt they were less at risk now
than before. Financially, the share of households
that felt they were neither better nor worse off than
a year ago increased, while those that felt worse off
declined. Also, the share of those households that

| Are you spending more or less on the following ... ?
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thought their income would decline in a year’s time month have increased meaningfully, to slightly be-
also fell, albeit modestly. low a third for households in Europe, vs. low teens
for China and South Korea.

They are also spending more now on restaurants,

theater, cinemas, luxury goods, cosmetics/perfume By Monday, South Korea's daily new Covid-19 cases
and clothes, with the exception of Korean house- averaged around 1,000 for the sixth consecutive
holds, which spent less on cosmetics. Compared to day, markingits highest weekly average thus farand
April, the share of households that are shopping leaving the total number of cases at 50,591, with
online has increased significantly and they expect 698 deaths. The recent resurgence of infections has
a further rise even after the pandemic, with the taken even South Korea by surprise, with the pace
exception of France. There was also some positive of new infections now high enough to prompt a se-
news for tourism-dependent economies, albeit ries of Level-3 social distancing measures, includ-
more so for Europe than for Asia. The survey results ing prohibiting social gathering of more than 10
showed that those willing to take a flight within a peoplel and shutdowns of wedding halls, theaters,

| Surge in new infections in South Korea | Korea's retail sales rebound at risk
# new cases, South Korea _ Retall SalesIndex, SA (2015=100)
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1 Level-2.5 measures at the moment, prohibit gathering of more than 50 and restaurants to close at 9pm among other things.
people, allow only up to 20 people for religious gatherings, and require shops
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cinemas, concert halls, PC libraries, and beauty sa-
lon/clinics. It also means remote schooling only,
online religious ceremonies only, no sports, and
WFH with the exception of only essential workers
allowed on premises. Such draconian measures may
be required to curb new infections that the govern-
ment can no longer track effectively, especially in
the absence of vaccines - unless people voluntarily
adopt rigorous social distancing habits. However,
with the Level-3 measures pointing to a closure of
more than 2 million shops and facilities, the gov-
ernment opted to focus on selected hot-spots in-
stead - Seoul, Gyeonggi and Incheon - prohibiting
social gathering of more than four people from 23
December to 3 January.

Although the government has announced that it
will purchase enough vaccines from Pfizer, Mod-
erna, Johnson & Johnson and Astrazeneca to cov-
er 88% of its population, the exact deployment
schedule is unknown - albeit for the last one, the
government suggested sometime in February or
March. As noted in our November AMI, Asia’s rela-
tive economic performance in 2021 will be tied to
its ability to achieve herd immunity - the longer it
takes for the authorities to secure and deploy those
vaccines to help their economies achieve herd im-
munity, the greater both the economic and human
costs may be. For South Korea, the current resur-
gence of infections is not just a matter of lowering
its 2020 growth forecast (our current forecast is
-1.1%) by 20bps or so. If South Korea fails to con-
tain the outbreakin the near term and achieve herd
immunity via vaccines by mid-2021, as we have as-
sumed, thenitsannual 2021 growth may be at least
100bps lower than our current forecast of +3.2%. In
such a scenario, we would expect the government
to opt for a relatively large supplementary budget
- it may include grants to help self-employed and
small businesses with overhead costs like rentals.
Meanwhile, the BoK may be prompted to provide
more aggressive monetary support - albeit a for-
mal QE programme would require a more dramatic
deterioration in growth and/or significant disloca-
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tion in the rates market. Meanwhile, the govern-
ment’s concerns about housing prices will have to
take a back seat.

| Hong Kong's resurgence
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| Japan's sustained resurgence
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In addition to South Korea, Hong Kong, Indonesia,
Japan, Sri Lanka and Thailand are all experiencing
renewed - and worst to date — Covid-19 outbreaks.
In Hong Kong and Japan, this has led to renewed
social distancing restrictions. The Japanese gov-
ernment suspended its “Go To Travel” promotions
and Tokyo has raised its alert to the highest level
for the first time. In Hong Kong, bars, beauty par-
lors, gyms and other places where people might
gather are closed; restaurants are restricted to
50% capacity during the day and must close to din-
ers at 6pm. Still, the number of new cases has aver-
aged above 80 per week for a month, showing no
signs of abating.

In both Japan and Hong Kong too, the sources of
new outbreaks are becoming more varied and while
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mobility indicators suggest people are refraining
a little from public activities, this has been, so far,
a very modest reaction. It seems nothing short of a
comprehensive lockdown will bring the outbreak to
an end, with vaccines likely to be available for most
people only a few months from now. For the time
being, it seems, neither government seems willing
to accept the economic consequence of a full lock-
down - which would likely cost 10% of a quarter’s
GDP or more - despite high levels of new infec-
tions. Instead, the Japanese government is likely
to add more fiscal stimulus next year - we expect
a third supplementary budget next year after the
JPY19.2tn stimulus package announced earlier this
month. The government of Hong Kong announced
another HKD6.4bn (0.2% of GDP) package of sup-
port for the most-affected sectors last week. We
expect more support to be offered in February’s
budget, if not earlier.

Juliana Lee
Chief Economist, +65-6423-5203

Michael Spencer, Ph.D.
Chief Economist, +852-2203 8303

Kaushik Das
Chief Economist, +91-22-7180 4909

Yi Xiong, Ph.D.
Chief Economist, +852-2203 6139

Edwin Kwok
Research Associate
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’ Thailand — Second wave?

Relative volume of direction request, 13-Jan=100

Samut Sakhon province under
ockdwon till 4 Jan due to

Nationwide curfew from 10pm

200 1
to 4am on Apr 3. Lockdown

r -600

F -400
150 A
I -200

100 vl defl
1R 200

50
- 400

walking

------ New Covid case, rhs
g - 600

13-Jan  27-Feb 12-Apr 27-May 11-Jul 25-Aug 9-Oct 23-Nov

Source : Apple, Deutsche Bank Research

l Normalization at risk

e retail & recreation
grocery & pharmacy
transit stations

- workplaces

204 eseess New covid cases, rths

4(‘)’/o_change in visits from baseline

r -300

F -100

o4
+ 100
20 A

-40 4 + 300

60 4
- 500

-80 -
15-Feb  31-Mar 15-May 29-Jun 13-Aug 27-Sep  11-Nov

Source : Google, Deutsche Bank Research

EM Asia CPI inflation

é’/oyoy 3mma

7 4 mOct-19 m Oct-20 mOct-21
6_
5_
4
3,
2,
’],
0,
_’] 4
_2,
CH HK IN D MA PH SG SK TA TH VN EM

Asia

Sources: CEIC, Deutsche Bank Research



http://www.swissthai.com

&= SwissThai =&

JANUARY 2021 | SWISS-THAI CHAMBER OF COMMERCE | E-NEWSLETTER #126 Good food, Good life

ECONOMY SPECIAL REPORT BY DEUTSCHE BANK

= : 2019 2020F 2021F  2022F
‘ Thailand — Inflation (CPI)

Fiscal Accounts (% of GDP)’

%vyoy Central government surplus -2.7 -6.0 4.2 3.3
Government revenue 16.2 15.0 16.1 16.4
Government expenditure 17.9 20.0 20.3 19.7
Primary surplus -1.4 4.2 3.2 2.1
External Accounts (USD bn)
Merchandise exports 243.0 223.6 237.5 253.2
Merchandise imports 216.4 187.4 201.9 217.8
Trade balance 26.6 36.2 35.5 354
% of GDP 4.9 7.2 6.5 6.1
Current account balance 37.3 18.1 24.3 375
% of GDP 6.9 3.6 4.5 6.4
FDI (net) -7.1 -10.4 -8.1 -9.3
2013 2014 2015 2016 2017 2018 2019 2020 2021 FX reserves (eop) 2243 2516 2689  286.2
FX rate (eop) USD/THB 29.7 30.3 29.3 28.0

Note: Next CPI release: Jan 5, Deutsche Bank forecast (previous): -0.5% (-0.4%) |

Debt Indicators (% of GDP)

Government debt’ 38.4 43.8 46.9 47.4
Thailand Domestic 37.5 42.9 46.0 46.5
External 0.9 0.9 0.9 0.9
2019  2020F 2021F 2022F Total external debt 31.7 36.2 35.5 35.0
National Income in USDbn 172 182 193 204
Nominal GDP (USDbn) 543.8 502.2 542.5 583.2 Short-term (% of total) 59.2 59.4 59.3 59.3
Population (mn) 66.6 66.8 67.0 67.1
GDP per capita (USD) 7,752 7,518 8,101 8,620 General
Industrial production (YoY %) -3.6 -10.0 6.0 5.0
Real GDP (YoY%) 2.4 6.5 4.0 5.0 Unemployment (%) 1.0 2.2 1.9 1.6
Private consumption 4.5 -1.5 3.9 4.0
Government consumption 1.4 2.0 4.1 1.2 Financial Markets (eop) Current 20Q4F 21Q1F 21Q2F
Gross fixed investment 2.2 -5.9 -0.2 34 BoT o/n repo rate 0.50 0.50 0.50 0.50
Exports -2.6 -19.9 5.0 16.9 3-month Bibor 0.62 0.63 0.63 0.63
Imports -4.4 -16.0 2. 15.9 10-year yield (%) 1.23 1.25 1:15 1.50
USD/THB 30.1 30.3 30.3 29.8
PFICBS, Money and Banklng Sources: CEIC, Deutsche Bank Research, National Sources
CPI (yOy %) eop 09 -0.7 1.1 1.2 Note: (1) Central government debt and guarantees.
CPI (yoy %) ann avg 0.7 -0.9 1.0 1.2
Core CPI (yoy %) ann avg 0.5 0.2 0.1 0.6
Broad money 4.1 8.8 6.1 6.4
Bank credit' (yoy %) 1.8 6.5 3.7 6.6

Weltweit europdisches Fernsehen
iiber das Internet empfangen !

Mehr als 50 deutschsprachige und NEU die 4 franzosisch- und italienisch-
sprachigen schweizer Sender! Integrierte digitale Fernsehzeitschrift und
Aufnahmemdglichkeit. Alle Sendungen bis zu 14 Tage zuriick abrufbar!

www.globaltv.to Hotline Thailand 080 643 3640 werktags von 9 - 15 Uhr
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Contribution by Dej-Udom & Types of tax documents the

Associates

On November 18, 2020, the
Revenue Department laun-
ched a new service to directly
share the tax information lis-
ted below with the Immigrati-
on Bureau. The objective is to
reduce paperwork and shorten
the processing time for visa
holders and companies to ob-
tain official certified copies of
tax documents.

Background: When filing long-
term visa extension applica-
tions, official certified copies
of the below tax documents
are mandatory to support the
visa application. The Revenue
Department wanted to help
minimize the complexity of
the process of obtaining of-
ficial certified copies of tax
documents by launching a new
service that will allow the Im-
migration Bureau to be able to
access tax data and the status
of the visa holder and company
in order to verify that the ta-
xes listed below are correctly
filed and valid at the Revenue
Department. The types of tax
documents that the Immigrati-
on Bureau can now verify under
the new “e-Revenue Filing sys-
tem” with the conditions and
process in brief are as follows:

Immigration can verify:

1. Annual Personal Income Tax
Return (PND.90 & 91) - tax do-
cument for visa holder

2. Monthly Salary Withholding
Tax (PND.1) - tax document
for company (employer)

3. Monthly Value Added Tax
(PP.30) - tax document for
company (employer)

Conditions:

1. The visa holder / company
must file the taxes through
the Revenue Department “e-
Revenue Filing system.”

Note: If filing by hard copy at
the counter of the Revenue
Dept, this process cannot be
implemented.

2. The information must be-
long to the Tax Payer (visa
holder / company)

How to proceed:

1. The Tax Payer applies for
a Consent ID or Consent
Card from the “Data Linkage
between the Revenue De-
partment and Immigration
Bureau system.”

ETNE
Nestle.

Good food, Good life

2. The Tax Payer brings their
Consent ID or Consent Card to
the Immigration Bureau when
submitting the visa renewal
application at the Immigra-
tion Bureau.

3. The Immigration Bureau
uses the Consent ID or Con-
sent Card to access the Rev-
enue Department system and
review the applicant’s tax in-
formation.

Note:

1. The Consent ID or Consent
Card will be valid for 15 days
upon receipt from the system.

2. Initially, the tax items that
can be verified under this sys-
tem will only have a 2-year
window from the launch of the
system. This means the tax
items that the Tax Payer can
request for verification can-
not predate November 2018.
This may change in the future.

Important Remarks:

1. As of now, we understand
that only the Immigration Bu-
reau in Bangkok will use the
new system launched by the
Revenue Department. This
means that only visa exten-
sion applications filed at the

11
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Immigration Bureau in Bang-
kok will be eligible. However,
at this time, the Immigration
officers” ability to access the
new systemis very limited. We
highly recommend that clients
continue to provide the offi-
cial certified copies of the tax
documents when filing visa

extensions until the Immigra-
tion officers can fully access
and use the new system.

2. The Immigration Office at
the One Stop Service Center
and other provinces have not
yet started to use this method.
We understand that they need

to have the proper training to
use the Revenue Department
system and need to receive the
necessary equipment. We will
monitor and advise if and when
this method will be implement-
ed countrywide.

DE]J-UDOM & ASSOCIATES | *

o |}
Attorneys-at-Law '\ /

FURTHER EXTENSION FOR E-TAX
FILING AND PAYMENT IN THAILAND

Contribution by Tilleke & Gibbins

On December 15, 2020, Thailand’s
Revenue Department (RD) an-
nounced a further extension for
e-tax filing and payment until Ja-
nuary 31, 2024.

The RD’s announcement is me-
ant to support the government'’s

Thailand 4.0 policy by encoura-
ging use of the online system for
filing and paying taxes. The RD
has been promoting the use of e-
taxfiling and payment since 2012
by granting eight-day extensions
to anyone who submits online,
rather than using traditional pa-
per filing. Initially, this eight-day
extension program was due to ex-

Tax Filing and Payment Schedule for Eligible Tax Returns

Type of Tax

Personal
Income Tax

Tax Return Form

* PND.90 (annaul personalincome tax return)
* PND.91 (annaul personalincome tax return for

taxpayer that only has income from employment
under Section 40(1) of the Revenue Code)

* PND.95 (annaul personal income tax return for
taxpayer who entitled to reduce tax rate)

* PND.94 (mid-year tax return for taxpayers that

have income under Section 40 (5)(6)(7)(8) of the

Revenue Code)

Paper Filing and

March 31 of the

pire on January 31, 2021, but the
RD has now further extended it
for another three years, until Ja-
nuary 31, 2024.

It should be noted that tax re-
turns and supplemental tax re-
turns must be submitted via the
e-filing system to qualify for the
eight-day extension. If a taxpay-

Extended Due
Date for Online
Filling and
Payment*
April 8 of the
following year

Due Date for

Payment

following year

September 30 of October 8 of the

the same year same year

12
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Corporate
Income Tax

Withholding
tax

* PND.50 (annaul corporate income tax return)

* PND.52 (annaul corporate income tax return for
companies or juristic partnerships that carry on
international transportation business)

* PND.55 (annaul corporate income tax return for
association, foundation, or mutual fund)

The above includes audited financial statements or
income account before expense, as applicable.

* PND.51 (mid-year corporate income tax return)

* PND.54 (income tax and profit remittance tax
return)

* PND.1 (withholding tax return on payments to
individuals under Section 40 (1) (2) of the Revenue
Code (e.g. income from employment, commission
etc.)

* PND.2 (withholding tax return on payment to indi-
viduals under Section 40 (3) (4) of the Revenue Code

(e.g. royalty fees, dividends, interest etc.)
* PND.3 (withholding tax return on payments to

individuals under Section 40 (5) (6) (7) or (8) of the
Revenue Code (e.g. rental, professional fees, income

from sale of goods etc.)
* PND.53 (domestic withholding tax return on
payments to juristic persons)

* PND.1 Gor (Summary of withholding tax on pay-
ment under Section 40 (1) (2) of the Revenue Code)

* PND.2 Gor (Summary of withholding tax on pay-
ment under Section 40 (3) (4) of the Revenue Code)
* PND.3 Gor (Summary of withholding tax on
payment under Section 40 (5) (6) (7) or (8) of the
Revenue Code)
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Within 158 days
from the end of

accounting period accounting period

Within two
months after the
end of the first six
months of the ac-
counting period

Within seven days
aftertheend
ofthe monthin
which the pay-
ment was made

Within seven days
afterthe end
of the monthin
which the pay-
ment was made

Within February
of the following
year

Within January
of the following
year

Within two
months and eight
days after the
end of the first six
months of the ac-
counting period

Within 15 days af-
ter the end of the
month in which
the payment was
made

Within 15 days
after the month
on which the pay-
ment was made

By March 8 of the
following year

Within February
8 of the follow-
ing year

13
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Value added < PP.30 (monthly VAT return) By the 15th of the
tax following month
* PP.36 (self-assessed VAT return) Within seven days
after the month
on which the pay-
ment was made
Specific * PT.40 (monthly specific business tax return) By the date 15th
Business Tax of the following
month
Transfer * Disclosure Form Within 150 days
Pricing Dis- from the end of
closure Form the accounting
period

er has submitted their tax return
in paper form, they will not be
entitled to the extension even if
they resubmit via e-filing system.
The reverse is also true—a tax
payer who submits via the e-filing
system, and resubmits in paper
form, will not be eligible for the
eight-day extension.

For personalincome tax payments
set up as three instalments, the
first instalment can be paid to-

By the 23rd of the
following mont

Within 15 days
after the month
on which the pay-
ment was made

By the date 23rd
of the following
month

Within 158 days

from the end of

the accounting
period

gether with the e-filing and that please contact Varapa Aurat at
tax payment is also entitled to varapa.a@tilleke.com.

eight-day extension. The second
instalment can be paid within one
month after the extended due
date of the first instalment, and
the third instalment can be paid
within one month after the due
date for the second instalment.

Tilleke

For more information about
these tax filing extensions, or
any aspect of tax law in Thailand,

\

JPT & Associates

1041/44 Soi Nai Lert, Ploenchit Rd. Bangkok 10330 Thailand
Phone : +668-0210-7724 E-mail : jpt@jpt-associates.com

Solutions for quality control
Optical measuring machines

Showroom in Bangkok

lsylv

Experts in connected metrology M

www.sylvac.ch asia@sylvac.ch

& Gibbins

dC

anca

+ SWISS

MADE
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Contribution by Tilleke & Gibbins

Due to the resurgence of the COVID-19 pandemic in
Thailand since December, 2020, Thailand’s Ministry
of Labor recently published two regulations under
the Social Security Act (SSA) in the Government Ga-
zette:

*The Regulation on Entitlement to Compensa-
tory Benefits in the Event of Unemployment Due
to Force Majeure from the Pandemic of Dangerous
Communicable Disease Under Relevant Law Relat-
ing to Communicable Diseases B.E. 2563 (2020)
(the Force Majeure Regulation); and

*The Regulation on Determination of the Amount
of Contributions to the Social Security Funds B.E.
2563 (2020) (the SSF Contribution Regulation).

Details of the two regulations are provided below.
The Force Majeure Regulation

This regulation is similar to a previous regulation
from April, 2020, during the first wave of the pan-
demic, stating that the definition of force majeure
under the Social Security Act B.E. 2533 (1990) (the
SSA) includes hazards from pandemics of dangerous
communicable diseases (including COVID-19). This
definition therefore affords protection to insured
persons (i.e., employees) in the event that the CO-
VID-19 pandemic results in their being unable to
work, or their employers being unable to operate
their business normally.

This regulation allows the Social Security Office
(SS0) to pay compensation to employees who:

&= SwissThai =&
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eare insured persons who qualify to receive com-
pensatory benefit in case of unemploymentin ac-
cordance with the SSA;

*have to cease working temporarily during the
period from December 19, 2020 onwards; and

*do not receive wages from their employer during
the temporary cessation.

This applies only if the circumstances above result
from the following force majeure events related to
hazards from COVID-19 (or other pandemics of dan-
gerous communicable diseases that affect the pub-
lic under the Communicable Diseases Act B.E. 2558
(2015)):

*The employee cannot work, or the employer does
not allow the employee to work, because of quar-
antine or to comply with a COVID-19 preventative
measure; or,

*The employee cannot work because the employer

temporarily ceases operations, wholly or partial-
ly, due to a government order to close the prem-
ises temporarily under the Communicable Dis-
eases Act preventing the business from operating
as normal.

The affected employee will be entitled to compen-
sation at a rate of 50% of their daily wages during
the quarantine period, period of compliance with a
COVID-19 preventative measure, or period of tem-
porary premises closure, for not more than 90 days.
The payment will be calculated based on daily wag-
esin accordance with section 57 paragraph 1 of the
SSA, but will be paid monthly.

15
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The SSO will cease payment of the compensation
if the employee resigns or is terminated by an em-
ployer, or the employment contract expires. In ad-
dition, the employer is obligated to issue a certifi-
cate letter to request compensation in the event of
unemployment resulting from force majeure. The
certificate must be in accordance with a form letter
prescribed in the requlation, can be made and sent
electronically, and must be retained by the employ-
er as evidence.

Category of Contributions

For compensatory benefitin case of suffering
danger or sickness, disability, death,
or childbirth

For compensatory benefitin case of old-age
and child allowance

For compensatory benefitin case
of unemployment

Total Contributions

The SSF Contribution Regulation

This regulation reduces the rate of mandatory So-
cial Security Fund contributions under section 33
of the SSA effective from January 1, 2021 to March
31, 2021. Contribution rates are calculated as a
percentage of each employees’ monthly wages,
based on a minimum monthly wage of THB 1,650
and a maximum monthly wage of THB 15,000. The
reduced rates are as follows:

Government Employer TSI PRS0
(employees)
1.05% 1.05% 1.05%
1.45% 1.85% 1.85%
0.25% 0.1% 0.1%

Life skills for professionals Professional skills for life

Did you 93% of employers agree that soft skills are a key hiring factor
know.... 75% oflong-term career success depends on soft skills

Discover our 5 hospitality
management schools
in Switzerland with

specialisations in: e Finance

Ll o sl
GZRe. s i
CULINARY AKTS n SHMS
Cottrens ACADEMY r— b Vg ) ot Minte
IWITIERIANSE o ae e ~= S Eerwnd

e Entrepreneurship
e Luxury Brand Management
e Resort & Wellbeing

¢ International Business
o Culinary Arts

e Design Management
e Events Management

Contact Details: SWISS EDUCATION GROUP
T: 02 652 1481 : wvaww.swisseduction.com (ENG)
www.swisseducation.ac (THAI)
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The rates of mandatory Social Security Fund contri- For more information on this issue, or any other as-
butions under section 33 of the SSA effective from pectoflaborlawinThailand, please contact Chusert

April 1, 2021 onward, are as follows: Supasitthumrong on chusert.s@tilleke.com.

Category of Contributions Government Employer TR (T
(employees)

For compensatory benefit in case of suffering 1.5% 1.5% 1.5%

danger or sickness, disability, death,

or childbirth

For compensatory benefitin case of old-age 1% 3% 3%

and child allowance

For compensatory benefitin case 0.25% 0.1% 0.1%

of unemployment

Total Contributions

Therefore, based on the minimum and maximum C

wages allowed for calculation, from January 1 to %;lg}?lﬁﬁ.
March 31, 2021, the contributions would range 1001NS
from THB 49.5 to THB 450 per month for both the

employer and the employees. From April 1, 2021

onwards, this will increase to THB 82.5 to THB 750.

#asian trails

CAMEBODIA | CHINA | HON&OM INDONESleﬁos | MALAYSTA | MYANMAR | SINGAPORE | THAILAND | VIETNAM

MARKETING@ASTANTRAILS.ORG WWW.ASIANTRAILS.TRAVEL
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STCCINTERNAL NEWS

CHANGES IN CHAMBER ADMINISTRATION

Under the Chambers 2020-Project to professionalize and that from now on he also handles, reads and
our office it is with great pleasure that we can inform answers all emails arriving under the email addresses
you that during the last 3 months we could transfer our of the chamber, namely:

official chamber office duties successfully to our new

Executive Director Mr. David Stauffacher in an orderly secretary@swissthai.com, info@swissthai.com,

and smooth manner. newsletter@swissthai.com

He will take care of all relevant matters, be it services Khun Ploenta and me will not receive anymore abo-

and support to the board, membership administration, ve emails, but we can be reached under our company

event organization and invitations, Newsletter publi- email trina@loxinfo.co.th for non-chamber matters.

shing and Advertising, answering questions from mem-

bers and other parties and many more tasks necessary We both wish you a nice festive season and a pros-

to offer an improved service to all our members. perous new year and are looking forward to meet you
again at one of our upcoming chamber events.

Khun Ploenta as Secretary and me as Executive Direc-

tor have been in charge of all these tasks during the Remaining with thanks and best regards

last 15 years and always tried to do our best. We are

proud to have been of service to you all and thank you Thomas Gerber

very much for your support and trust we have received, Ploenta Charoenmanop

and kindly ask you to continue in the same way towards

Mr. David. TRINA Management (Thailand) Co. Ltd
trina@loxinfo.co.th

As per 1 January 2021 kindly note that the new phone

number of the chamber is the mobile Number of Mr. Da-

vid, 08-3997-2280;

RBEEEERBEES

,__;_,.—-;—-

wW: www.regroup.asia n @regrouparchitecture

e: hello@regroup.asia @ regroup_architecture

| po
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STCC INTERNAL NEWS

LAUNCH OF THE THAI-EFTA

BUSINESS CIRCLE

On 17 December 2020, the Thai-EFTA Business Circ-
le was launched at the residence of the Norwegian
Ambassador in cooperation with the Swiss Embas-
sy, the Norwegian-Thai Chamber of Commerce and
the Swiss-Thai Chamber of Commerce. The Business
Circle and the active participation of the companies
represented in it will play an important role in the
upcoming Free Trade Agreement (FTA) negotiations
between Thailand and the EFTA countries.

At the launch, Professor Dr Kriengsak Chareong-
wongsak, President of the Institute of Future Stu-
dies for Development, presented an analysis of the
impact that an FTA would bring to the Thai as well
as the EFTA economies. Trade between Thailand and
the EFTA region has seen a steady increase in vo-

Al

lume in recent years. An FTA would only accelerate
this trend and also help the economies of the coun-
tries involved to recover in the post-crisis period.

For the EFTA region, Thailand is one of the mostim-
portant trading partners in SE-Asia. To look at it
from a more Swiss-centred point of view, Thailand
is the second most important trading partner in
ASEAN (after Singapore). On the other hand, Swit-
zerland is the second most important European
trading partner (after Germany) for Thailand. When
it comes to foreign direct investment, Switzerland
ranks as Thailand’s twelfth largest investor. This
is reflected in the many Swiss companies active in
Thailand. Conversely, Thai investments in Switzer-
land have increased, and the takeover of the Glo-

A

ARNOMA

GRAND
BANGKOK

Bangkok’s Best Located Hotel
for Business or Leisure!

www.arnoma.com

THE STCC NEWSLETTER
EDITOR TEAM IS ASKING
FOR MEMBER CONTENT.

Contributions of interest are:
General English news and knowledge
related to business in Thailand
Please email your contributions

to Newsletter@swissthai.com

Thank you
The STCC Newsletter Editor Team
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STCC INTERNAL NEWS

bus department stores’ group by the Central Group
is just another greatindicator of this trend.

The STCC will continue to be actively involved in
the FTA negotiations and in closecoordination with

the Business Circle as well as the Thai and EFTA
representatives.

We will keep you informed of all developments
in this regard

Facts & Figures on the

THAI-

BILATERAL RELATIONS

Important tops Traded Goods from™* SOUTH KOREA D I R ECT
SWITZERLAND
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PA RT N E R S CLOCKS & OTHERS CLOCKS & PHARMA MACHINERY e \ T
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most important trading partner, 251m 198m 181m \
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Thailand is Switzerland’s Ne 2 e
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in ASEAN (after Si HONG KONG
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STCCINTERNAL NEWS

INTERVIEW WITH MIGUEL JAUN,
GENERAL MANAGER PARK PLAZA
BANGKOK SOI 18

Miguel, your hotel has been offe-
ring ASQ for returnees for almost

3 months now. What prompted [

your hotel to go down this path

instead of reopening the hotel to -

domestic tourists?

Before deciding on ASQ, I have
talked with quite a few Hoteliers
operating Hotels for the domestic
market. I have seen that the busi-
ness there is very limited as well
(ie low occupancies), and conside-
ring that our product the Park Pla-
za (under Radisson Hotel Group)
is much better known internatio-
nally, I didn't see a good potential
that domestic business could be a
success for us.

Having recently been in qua-
rantine myself, I could see how
much planning and preparation
goes into welcoming returnees to
Thailand. What were the biggest
challenges in implementing the
COVID protection measures at
your hotel?

One of the biggest challenges was
a full review of all our Operating
Standards. As an ASQ, we really
had to “re-invent the wheel” for
many things, as our usual ways of
running the hotel of course didn't
work. Training has been very im-
portant; to ensure that all team

: = v ”,‘
Covid confirm Check-in at Park Plaza Bangkok
Sukhumvit Soi 18

members are following these new
Standards and Practices to keep
them and all our guests safe.

Food is one of the mostimportant
factors in keeping morale up, es-
pecially when you are locked in
your room for so long. However,
it is not the core business of a
hotel to provide room service to
all guests at all times. How has
your F&B department adapted to
ensure that meals arrive on time
and meet the non-dubiously high
standards of your guests?

This has certainly been by far one
of our higgest challenges during
ASQ! Before starting ASQ for my
hotel, I read a lot of reviews and
seen that one of the most com-
mon issues for many guests was
that either the food wasn’'t warm,
not tasty or not enough selection.
We therefore chose to offer a good
selection from the beginning for
every meal, and implemented a
system to move the prepared food

Room service delivered the new way

with heat-boxes to the guestro-
oms, ensuring that the food stays
as warm as possible. We do have a
smallteam here, andIamincredib-
ly proud of them as I can confirm
that we have consistently received
positive feedback on our food.

Some ASQ hotels report that they
currently have an occupancy rate
of almost 100 %. How was the oc-
cupancy rate in your hotel in the
last months and are you in the
range of profitability?

As we have joined ASQin late Sep-
tember, there was a certain build
up needed to make guest aware
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that we have joined ASQ, hence
occupancies started low. But now
we are doing very well and we had

several days during the month of

December we were completely ful-

ly booked and had actually to re- !

ject business.

As for the profitability, this is a
very interesting question. I have
seen many times online that peo-
ple believe that ASQ Hotels are
making huge amounts of profit,
due to the high prices charged.
What many people are not aware
ofis that the costs of operating for
us are much higher than usual. A
major part of all room rates char-
ged goes to the ASQ Hotel partner
Hospital. Furthermore, as there
are 3 meals per day provided, air-
port transfer, staff wearing PPE
equipment at all time, etc... our
other costs are high as well. Hence
although it is possible to make a
profit with a high occupancy, the
priority is first and foremost to be
able to pay salaries to our emplo-
yees and cover our costs.

Since the government has re-
cently announced that the visa
exemption for certain nationali-
ties will be reinstated, have you
already noticed an increase in
bookings from European tourists
who want to holiday in Thailand
and are willing to undergo the 2
weeks of quarantine?

Yes, we did see anincreasein boo-
kings from the European Market.
This is possibly also related to
the fact that our Hotel is already

well known in the European Mar-
ket due to being part of Radisson
Hotel Group.

Considering that the quarantine
period might soon be reduced to
10 days what are the biggest con-
cerns and adaptations that you
will have to take to manage this
increased turnover logistically?

For us, this would be certainly a
welcome change, as I do believe
it will make it more attractive for
many travellers to deal with Qua-
rantine. 15 nights and 10nights
are a huge difference.

Our main concernis the timing and
some missing details. Itis current-
ly not clear when/if this 10 nights
Quarantine will start, and how
many Covid Test will be required.
Once these details are clear, I do
believe a change should be rela-
tively easy and we will be able to
amend all existing bookings ac-
cordingly.

to conclude this interview, could
you tell us what was the most
interesting aspect of running an
ASQ hotel for you personally?

For me, one of the most interes-
ting aspects of the ASQ was the

Junior Suite City View

many touching stories I heard
from our guests. Several have
been separated from their families
and loved ones for nearly a year, so
their excitement to get back with
their family has been understan-
dably very high. One experience
springs to mind of a lady with her
two young children, which did the
ASQ with us. Her husband is wor-
king in Thailand, and they haven't
seen each other for 10+ months.
Upon check-out he was able to
pick them up and finally see them
again. It was a lovely scene; espe-
cially the children were of course
very excited!

Editor’s note: This interview
with Mr Miguel Jaun, General
Manager of Bangkok Plaza Soi
18 Hotel, was conducted in wri-
ting by STCC Executive Director
David Stauffacher at the end of
December 2020.

For more questions regarding ASQ
Mr. Miguel Jaun can be reached
via e-mail gm.bangkoksoil8@
parkplaza.com

ALTERNATIVE STATE QUARANTINE

0 H & &
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NEW MEMBERS

FHrmenich

Firmenich SA.

1126/2 Vanit II Bldg 12F,
New Phetchaburi Road
Makkasan, Rajthevi
Bangkok 10400

Phone: +66 2 022 4220
E-Mail: Contact Us
Website: www.firmenich.com

Representatives: Mr. Pira Pitkucheewanont, Vice Pre-
sident Indochina - Taste & Beyond / General Manager
and Ms. Suree Rujirawan, GWS & HR Manager

Activity: We create emotions through the sense of tas-
te and smell. With our extensive experience, we crea-
te fragrances and flavors for our customers. Touching
over 4 hillion consumers several times a day, in more
than 100+ markets: from their breakfast cereals and
their coffee in the morning, to their shampoo, shower
gel & fine fragrance when they go out at night.

ACTIWASWISS

Actiwa Swiss (Thailand) Company Limited

12 On-Nut 17 Alley, Lane 15,20th Floor
Suan Luang Sub-District, Suan Luang District
Bangkok 10250

Phone: +66 90 074 0074
E-mail: info.th@actiwaswiss.com
Website: www.actiwaswiss.com
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Representatives: Mr. Jorg Kalt, CEO and Ms. Pharapha-
tr Jobsri, Administrative Assistant

Activity: Actiwa Swiss was founded as a Swiss-Thai
company based in Bangkok Thailand and started with
thefirst production site, a hub for ASEAN and the rest of
Asia. In 2018 Actiwa Swiss International Management
was established in Macao to manage all existing and
future country based affiliated companies with a small
head quarter team.

Each region is managed by a Regional Director, taking
responsibility for Marketing, Sales and operational ac-
tivities within the region and country based affiliated
companies of Actiwa Swiss. We are an ambitious team
with a clear view of the safe and healthy future for hu-
mans, animals and plants.

Our Mission

We create a healthier, cleaner and therefore better life
for you, for your family, your friends, for everyone. We
purify air and water, we de-contaminate and protect
environments and infrastructure and we help to in-
crease the organic growth of vegetable and fruits and
protect food of all kind with our non-toxic and non-
chemical product by a patented physical process.

Our Vision

We want to achieve a safe and healthy daily life for
our kids, for us, for our animals, for farmers, for
consumers of food and beverage all over the glo-
be. We want clean, toxic and chemical free pro-
duction of our daily consumptions of nutrition.
We want to accomplish long-term commitment from
governments, farmers, meat producers, fishers and
many other food and beverage related stakeholders to
reduce and finally totally avoid harmful chemicals in
their production lifecycle.
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NEW MEMBERS

INDIVIDUAL MEMBER:

Mr. Gundolf Schneider

E-Mail: email@gundolf-schneider.de

NEWS FROM THE EMBASSY

CONSULAR APPOINTMENTS

The Embassy would like to inform our readers that due to the new COVID-19 outbreak, the consular
section of the Embassy is only open for visitors with prior appointments.

Appointments for consular services can be requested online.

https://swissembassybkk.online-booking. me/#/en/home

NOVATECH 36/9-10 CHAENGWATTANA RD., THUNGSONGHONG, LAKSI, BANGKOK 10210 THAILAND
PUMP SOLUTIONS TEL. 66 2 5735699 FAX. 66 2 5741065, 66 2 9825142, 66 2 5742227
www.novatechpumpsolutions.com E-mail sales@novatech.co.th

We are leading the way in a host of industries and applications.
- General Industrial

- Oil & Gas Metal wi - 2 s Plastic si: Food FDA ’ Hygienic
- Paint & Coatings - Aluminum 8 e \ -PP 8| -55316 - 55316 Polished
- Chemical Process ;Siﬁe I E -
- Water & Wastewater - Alloy : 5 3 : ALMATEC
- Ceramic § - == o,
- Hygienic - s ° 4
Diaphragm pump sizing from 1/4” up to 4” :‘swmn
: @ ? ey
%0 W
s Y, .| e i |
Internal Gear Pump Vacuum Pump Blower & Booster Dampener Metal & Plastic Spill-Stop
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RIS SWISS SECTION DEUTSCHSPRACHIGE SCHULE BANGKOK

FOOTBALL MATCH

The football teams of the Lycée Frangais tra- the U13, U15 and U18 played very well and show-
velled to our campus for friendly matches against ed their talents once again. We are looking for-
the teams of the RIS and RIS Swiss Section - ward to many more competitions in 2021.
Deutschsprachige Schule Bangkok. The teams of

FLEA MARKET

Our very popular flea market took once again dise in the lovely courtyard of our school. Stu-
place at the RIS Swiss Section - Deutschspra- dents, parents and staff strolled through the
chige Schule Bangkok. All members of the school colorful market, everyone looking for a bargain.
community were invited to sell their merchan-
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RIS SWISS SECTION DEUTSCHSPRACHIGE SCHULE BANGKOK

MASTER SPEECHES

The audience was convinced by The German teacher Tina Klaus
their arguments and inspired by praised the students of Grade 12
their professional presentations. for their brilliant performances.

CHRISTMAS MARKET AND CELE-
BRATION AT RIS SWISS SECTION -
DEUTSCHSPRACHIGE SCHULE BANGKOK

After weeks of intensive trai-
ning in rhetoric, the 12th Gra-
ders gave their master speeches.

On December 17th, 2020, RIS
Swiss Section - Deutschsprachi-
ge Schule Bangkok invited all
friends of the school to its Christ-
mas market and celebration - tra-
ditionally a very popular event.
Once again many guests enjoyed
the festive atmosphere.

Parents organized a Christmas
market, which, alongside crafts,

was a place to sample internatio-
nal delicacies, such as homemade
cookies, and take part in diffe-
rent festive activities. Also, San-
ta Claus made an appearance, and
our young guests were happy.

The official event began at 2pm
with Christmas workshops or-
ganized by students with many
activities, food and crafts, both

in front of and inside the various
classrooms.

Afterwards, guests were gree-
ted on the sports field by Simon
Dorig, the Principal of RIS Swiss
Section - Deutschsprachige Schu-
le Bangkok. It was a fitting oc-
casion to bid farewell to all stu-
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dents leaving RIS Swiss Section
- Deutschsprachige Schule Bang-
kok at the end of the year and to
our Principal Simon Dorig, who
will return to Switzerland. Later,
everyone enjoyed the fabulous
Christmas performances presen-
ted by the students, Kindergar-
ten, Lernzwerge and school band.

10.03.2021
22.05.2021
10.06.2021
11.06.2021
12.06.2021

about our upcoming events.

o
)

Schweizerische Eidgenossenschaft
Confédération suisse
Confederazione Svizzera
Confederaziun svizra

RIS SWISS SECTION DEUTSCHSPRACHIGE SCHULE BANGKOK

with live music and dance perfor-
mances by the students and pa-
rents and a Christmas Raffle.

RIS Swiss Section - Deutschspra-
chige Schule Bangkok was able to
present this wonderful event with
the help and support of many pa-
rents of our students and other

Important events in the second semester
of the school year 2020-21:

Open House Day (07:30 - 14:40)
Open House Info Session (13:00 - 15:00)

Flea Market for Primary School (11:00 - 12:00)
Graduation Ceremony (10:00)
Matura Ball

RIS - SWISS - SECTION
DEUTSCHSPRACHIGE SCHULE BANGKOK

Later visitors were entertained

members of our school communi-
ty. Thank you very much!

We wish the entire school com-
munity a relaxing holiday, Merry
Christmas and a Happy New Year.
We are looking forward to seeing
you again in the year 2021!

Please visit our website - www.ris-swiss-section.org - and get more information

SWISS o
GOVERNMENT APPROVED EQAUEO,,‘O e S
SCHOOL International
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MY ULTIMATE COFFEE EXPERIENCES

DISCOVER NESPRESSO NOW IN THAILAND

'NESPRESSO.

Nespresso Boutigue &t Slam Paragon | wiww nespressocom W f ?
so” mobile sppiicalon 1 Toll-freg 1200-0719090 k- "

“Nespres
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